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2021  CLIENTS:

The Bennett Deyrup Estate

"Just Listed" mailer sent on

behalf of the 1887 Victorian

Ask Adam Team $3.9M

listing, Brokered by

Corcoran Baer & McIntosh

 Real Estate



"WEIBABA" at Roots T-Shirt

Concept, capturing the

recurring live music event by

Weibaba at Raw Roots

Café in Northvale, NJ

2021  CLIENTS:



2021  CLIENTS:

"THE SUN KING" [@carlomalis] brand

mark, icon variations, and instagram

story mock-ups for social media

collaboration announcements



"OLD RANCHERO" Emblem for

CBD-Indfused Hot Sauce Label

2021  CLIENTS:



2020  CLIENTS:

2019  CLIENTS:



I work directly with the Ask Adam Real Estate team in Rockland County, NY as a
freelance social media marketer. 
 
Some of my daily tasks include drafting and publishing social posts on Facebook,
Instagram, and Yammer on behalf of the Ask Adam NY/NJ Real Estate Team,
William Raveis, Baer & McIntosh Real Estate, and Subway2Suburbs.
 
I also write copy for Boomtown!  html email blasts, as well as contact leads and
prospects who may be in the market for buying/selling a house. 

Since my work started with the Ask Adam Team, I had been able to grow their
instagram account reach by over 200% during the time I managed it.

Here are some of the pages I post on:
https://www.facebook.com/AskAdamSells
https://www.facebook.com/subway2suburbs
https://www.instagram.com/askadamsells/?hl=en
 

2020: Growing Online Presence for William Raveis,
Baer & McIntosh Real Estate and the Ask Adam Team



Here are some projects and posts I designed:
-Prospect Board
-Document Design
-Social Media announcements



@stineaf is an Instagram page I made to
express myself through art. I made this

page to voice controversial opinions, post
abstract and unconventional art, and

share the creations that are personal to
me. My goal is to continue to organically

increase my following, keep my art
unique, and be authentic to my style.

This practice allows me to
develop a diverse range of tones/voices to
reach multiple audiences through a single

channel of communication.

2020-2021 Exploring my personal brand through posting and
selling art via social media



(1/3) It’s time we start

reconsidering the way we

talk about our bodies. The

term #quarantinebody needs

to go. The idea that “fat

women are beautiful despite

their weight” needs to go. The

stress of training for

a #beachbody needs to go.

The shame that comes with

‘overweight’ women exposing

skin needs to go.

#allbodiesarebeachbodies !!!!

 

#beachbabes #beachbum 

#fatshaming #allgirls 

#realwomen

 #allnatural

(3/3) My friends are

beautiful. Because of who

they are. They’re absolute

queens, slaying the game in

100 ways, inspiring me,

encouraging me, and

changing the world with

their minds and words. Their

value is far beyond their

physical appearance. ✨�

 

#aeriereal #bodypositivity

#beauty #beautywithin 

#societalstandard #beyou 

#women 

#bossbabes #beach #fitness 

#beachbod

 #swimsuit

(2/3) I asked a bunch of friends to

send in pics of them from the beach

and I was surprised to find that quite

a few of them told me they were not

comfortable with sharing recent

pictures of themselves in bathing

suits. I was shocked at first, because I

know these women personally, and

know their appearances to be

stunningly BEAUTIFULLL (seriously,

my friends are hot!), but they didn’t

see themselves that way. I then

realized it doesn’t matter what they

looked like, how thiccc, thin, toned, or

muscular they were ever going to be,

because society will always influence

us to be in a mental battle against our

own image. Unless we start to lift

each other up and accept ourselves

for our flaws!!!

#allbodiesarebeachbodies #aeriereal 

#bodypositivity



(1/3) I  love the @dissectpodcast on Spotify. For

the last months and some, I’ve been listening to

my favorite season so far, where they analyze

Beyoncé’s visual album •Lemonade• (It is a

masterpiece).In the music video for Sorry, the

cast has been painted in beautiful patterns,

easily recognized as the art of Laolu

Senbanjo.Although I have seen the music video

before, the podcast introduced me to the ideas

and value behind the art known as The Ori. 

This fascinated me.... (More info next pic)

#blmArt #laolusenbanjo #thesacredartoft

heori #beyonce #daniellebrooks

(3/3) Unrelated to the art, Danielle

Brooks’ character in OITNB is a strong

and powerful representation of fighting

for freedom, reform, and justice. Seeing

that picture of her reminded me that

the #BlackLivesMatter movement isn’t

new, it’s not a trend to die out, or some

fad that we will get over. It’s real and it’s

BEEN time for change. This is my

homage to those who have lost their

lives in this battle. �

#laolusenbanjo #thesacredartofthe

ori #dissectpodcast #blmart

 @laolunyc

(2/3) Via; OkayAfrica.com “I tell a lot

of people ‘your melanin is the paint,’

Senbanjo said. “When you look at the

negative space and see what I do

with it, what shines through is the

darkness of your skin.” After being

introduced to this idea, I immediately

wanted to paint a version of this art

to honor black culture and its

beauty. So I found this picture of

Danielle Brooks being painted by

Senbanjo...

#blmArt #laolusenbanjo 

#thesacredartoftheori3w



2020 SURVIVORS CLUB BRANDING:
Survivors Club is a clothing brand created to give a sense of unity and hope
during hard times while also raising money for charities that support those
affected by Covid-19.

As stand-in creative director for Survivors Club, I helped conceptualize and
design the logo and brand values, along with some designs for the first
launch of products called the H.O.P.E. Series. This series (that stands for
"Helping Other People Every [day]") of clothes is designed to spread
awareness of the importance of social distancing and following the
recommended guidelines in order to ensure safety and hope in the
community.

Although my position at Survivors Club was as a temporary branding/design
guide, the brand has future plans to expand their product from shirts to
blankets, leggings, backpacks, and more. 





2019 AD CAMPAIGN:
Assignment: Reposition an Existing Brand
Brand: S'well
In  this campaign, I re-positioned  S'well to new homeowners looking
to decorate their kitchens by adding S'well's beloved designs and
patterns to their favorite appliances. I called this partnership
between machinery and design "S'well Industrial."
By doing this, S'well is no longer limited to just drink-ware, but can
broaden their potential for products all over the household.





2019 SUTV Women's Day Video
Here is one of my favorite projects I've worked on in 2019. This is a video
and event I wrote, directed, produced, and edited with the help of a
student-lead TV crew that I supervised during my time in college.

My goal was to create a video to celebrate women's equality and release it
on International Women's Day, March 8th. To do this, I planned and
executed an event to invite the Stevenson community to speak on the
subject in an inviting environment. Students, faculty, alumni and even
family members attended the event to use their voice. I also partnered
with Stevenson University's Arts! Alive program, who helped fund the
project.

Enjoy!

https://www.facebook.com/stevensonTV/videos/292403874771392/



2018: Relationship Between Design and Business
Assignment: Showcase Stevenson University's Fashion Design Department's
artwork. This was achieved by creating a name for the exhibit, a way to
display the pieces, and a way to display the descriptions of the art all while
following the main theme: Journey Through the Elements.

Design and promotions for this exhibit were done 
on behalf of The Mill

 
More information about the design of this showcase and the logo we chose 

(by Hailey Guit) can be found  here: 
https://www.haileyguit.com/journey-through-exhibition

 



2018: The Mill: Rails to Trails Baltimore

The Mill is Stevenson University's own creative agency that works with
outside clients to help them with branding, promotions, public relations,
social media, and more. As some of the original members of The Mill, our
team worked with the Rails to Trails conservancy to help their campaign on
creating a trail for Baltimore communities to safely enjoy. Here are some
design samples we created with social media captions to go with them.



2018: The Mill: continued
Rails to Trails also requested a
way to get feedback from the
community on the opening day
for "trail season." Our team
came up with an interactive
way to collect data by asking
the community to place
stickers on their most valued
aspects of the trail such as
aesthetics, safety, and
destination.



2017-2019: Wild Stang Radio's "15 Minutes of Fame"

Wild Stang Radio is Stevenson's campus radio station that I managed from 2017-
2019. I collaborated with SUTV to create a segment on WSR called 
15 Minutes of Fame, to showcase the hidden talents and successes of students
around campus. Each episode was live-streamed on Instagram, and well as video-
taped and edited into a short video by the SUTV team. 

 
Here are some of my favorite interviews! Enjoy!

Dominion:
https://www.facebook.com/stevensonTV/videos/444983959610568/

Modern Nomad:
https://www.facebook.com/stevensonTV/videos/288529158715413/

Jet Plane:
https://www.facebook.com/stevensonTV/videos/2058789937699820/

Swim Team:
https://www.facebook.com/stevensonTV/videos/193876644855928

15 Minutes of Fame Promo:
https://www.stevenson.edu/videos/15-minutes-of-fame



2016-2018: SUTV Favorites

SUTV is Stevenson University's student-led video production team that produces
marketing content for the University. Videos are meant to promote events,
educate students and faculty, embody student life, and more. Videos are posted
on the Stevenson University Facebook page, the SUTV Facebook page, Instagram
and other relevant platforms. 

Here are some of  my favorite SUTV videos that I  have
directed,  produced,  or  edited.  

New Year New You:
https://www.facebook.com/stevensonTV/videos/393939061375331/

SU School Spirit Police:
https://www.stevenson.edu/videos/stevenson-university-school-spirit-police

Humans VS Zombies Promo:
https://www.facebook.com/stevensonTV/videos/1567519586621228/

Christine Breaks her cellphone addiction:
https://www.stevenson.edu/videos/christine-breaks-her-cellphone-addiction

So you think you can Freestyle:
https://www.stevenson.edu/videos/sutv-so-you-think-you-can-freestyle



Writing Samples 2016-2018
The Villager, Stevenson University's online newsletter 
https : / /s tevensonv i l lager .com/author/chr is t ine- favata/

https://meritpages.com/christinefavata



2016-2017: Journalism II
Assignment: Write and design an "enterprise" article about
a proven trending topic. 
Topic: Snap Inc. 


